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Social Media/Digital Statistic 
Progression



Aims

➢ Numbers on social media, where we are 
where we want to get to. SMART. 

➢ Build relationship/interaction with fans, give 
back, trigger emotions in people.

➢ Reach uk, france, italian communities (focus 
groups).

➢ Playlists.

➢ Graphs to show progress.

➢ Choose some key areas of improvement.  





Spotify 
(Growing 
Audience) 

Top streams: 7,436

➢ Goals: 1st May, Single No.1 we reach 8,179 streams. 

➢ 1st August: Single No.2 we reach 8,996 streams. 

➢ 1st November Single No.3 we reach 9,895.

➢ Album: 22nd Jan Album/Overall Goal BIG GOAL is to reach 10,000 
streams.  





Youtube 
(Growing 

Audience) 

Top streams recently: 5.8K  

➢ Goals: 1st May, Single No.1 we reach 6.3K 
views 

➢ 1st August: Single No.2 we reach 6.9K views 

➢ 1st November Single No.3 we reach 7.5K 
views  

➢ Album: 22nd Jan Album/Overall Goal BIG 
GOAL is to reach 9/10K views   



Streams/Views Progress



Youtube: Improving fan engagement 

Create a Poll to put out 
on Chiara's story after 
every single release 
and before campaign 
starts and look at data 
to see if this changes. 

Current youtube subscribers: 245

➢ Goal: 1st May, Single No.1 we reach 279 
subscribers.

➢ 1st August: Single No.2 we reach 306 
subscribers.

➢ 1st November Single No.3 we reach 336 
subscribers.

➢ Album: 22nd Jan Album/Overall Goal BIG GOAL 
is 400 subscribers. 



Spotify: 
Improving fan 

engagement 

Currently: 125 monthly listeners

➢ Goals: 1st May, Single No.1 we reach 137 
monthly listeners.

➢ 1st August: Single No.2 we reach 150 
monthly listeners. 

➢ 1st November Single No.3 we reach 165 
monthly listeners.

➢ Album: 22nd Jan Album/Overall Goal 
BIG GOAL is 200 monthly listeners.



Engagement  Progress



Ways of 
measuring 

engagement 

➢ Create a Poll to put out on Chiara's story 
after every single release and before 
campaign starts and look at data to see if 
this changes. 

➢ Or put look at how long people stay on a 
video for?

➢ Create a website and monitor how long 
people stay on sight for and if people 
scroll.

➢ Monitor how many shares each instagram 
post gets to see an incline.


